
S P E C I A L  A D V E R T I S I N G  S E C T I O N

f your budget allows business- or first-class fares – or you
can snare a precious upgrade – your options are better than
ever. Established airlines are revamping the premium cabins

aboard their planes, not to mention their airport lounges. And 
a new form of international transportation has emerged, the all-
premium-class airplane; some major airlines are contemplating
all-business-class flights in response to competition from new
entrants focused on that concept.

Passengers on Lufthansa can expect to find more pre-departure
creature comforts in the months ahead as the German carrier
spends $137 million upgrading its airport lounges worldwide,
according to Don Bunkenburg, director of corporate sales and
regions-North America. 

“We do extensive research
with clients to find out where
we can get better, and one
area is the ground product,”
he said. Thus Lufthansa is
building a new lounge com-
plex for first- and business-
class flyers at New York JFK,
due to open in mid-2008 
for customers of Lufthansa
and sister airline Swiss. 

“In addition, we’re working on
new lounges in Detroit, Houston
and Washington D.C.,” he said.

In Europe, Lufthansa won
acclaim for its first-class termi-
nal at Frankfurt Airport, where
front-cabin flyers get extravagant
perks like valet parking, personal
assistants, day rooms and limo
service. In August, Lufthansa
opened a new first-class lounge at its Munich hub, part of a new
concentration on its most valued customers. And that’s just the
beginning: “We’ll be testing new (first-class) seats this fall on 
several routes to the U.S.,” with a revamped first-class cabin
on long-haul routes to follow.

More Creature Comforts in the Lounges and in the Air

Visit: www.lufthansa.com

Much media attention these days is devoted 

to the growth of low-cost airlines and the bargains

they offer passengers willing to endure a no-frills

experience. But the airline industry is hardly

neglecting premium passengers; indeed, business

travelers willing to spend a little more can find

a whole new range of amenities and services,

plus some new options for premium passage.
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Got business in China? Beijing and Shanghai have good non-stop
air service from the U.S. However, “we’re seeing a lot of business
travelers and companies move away from the main cities (in
China),” said John Jackson, manager-general marketing, Korean
Air. “The cost of doing business in Beijing and Shanghai is much
greater than it was just a couple of years ago, so a lot of people
are looking into secondary cities – and that’s where our focus
and strength is.”

“Korean Air flies from 12 cities in North America 
to 22 in China – more Chinese cities than any non-
Chinese airline,” he said. Add Korean’s code-shares
with U.S. SkyTeam partners like Northwest, Delta
and Continental and the increased number of U.S.-
China markets served is “exponential,” Jackson said.

In between is an easy connection at five-year-
old Seoul Incheon Airport, where international

connecting times average 90 minutes. “Korea and the U.S. have
open skies, so we can add flights and routes any time, anywhere,”
he said. “Korea and China have something similar, so we’ve
added a dozen routes in the last year and a half into China. U.S.
and Chinese airlines are restricted to how many flights they can
offer between the two countries, but we’ll route you through
Seoul. We’ve been very successful at doing that.”

The airline has beds in First Class and lie-flat business-class
seats with the latest high-tech personal, on-demand entertainment.

Visit: www.koreanair.com

International Business Class has
changed a lot in recent years. Many airlines
have installed “lie-flat”(or nearly flat) seats
with more legroom, so even the worst
in-flight insomniac can catch a few winks.
They’re adding new technology like on-
demand entertainment systems with 
big individual screens and scores of
movies, TV shows and audio options;
also individual power ports, USB con-
nections, noise-reduction headphones,
even iPod jacks. And they’ve recruited
celebrity chefs to put new gusto into
in-flight menus.

The new generation of business-class
comfort was long exclusive to foreign
airlines. But major U.S. carriers are finally
joining in. By the end of 2007, American
Airlines should have new business-class
cabins on all its overseas 767-300s. It
recently completed the same overhaul on
the first of its 777s (which are also getting
new first-class passenger compartments
called Flagship Suites). On October 29,
United Airlines rolls out the first 767 
in its international fleet equipped with

the carrier’s brand-new Business Class.
The new United Business Class will then
go into the airline’s other 96 long-haul 
aircraft – 767s, 747s and 777s – a job that
will take until 2009.

Foreign competitors aren’t sitting idle.
British Airways is already working on
the second generation of a new Business

Class, with a wider, ergonomically re-
designed, fully flat seat-bed; larger digital
video screens; and other enhancements.
It’s in more than 40 aircraft, with the whole
international fleet due for completion
next year, according to Robin Hayes,
executive vice president-the Americas.
Singapore Airlines is adding a unique
feature to its KrisWorld inflight enter-

tainment system –
office software so 
passengers can work
at their seats without
a laptop; they plug 
a little “thumb drive”
with personal files

into the USB port at their seat, and can
work with word processing and spread-
sheet programs.

To see who’s got what in the way of
easy-sleeping business-class seats, go to
www.flatseats.com. It has rankings by
airline, user reviews, even photos of seats
offered by different carriers.

Meanwhile, a new breed of carrier has
come on the scene – the all-premium-class
airline. This hybrid service was started by
Lufthansa in 2002, with its transatlantic
Lufthansa Business Jet service – 44- to
48-seat 737s, or A319s with full business-
class services for every passenger. It 
currently flies from Chicago and Newark
to Dusseldorf and Newark-Munich;
Newark-Frankfurt starts October 28. More
recently, new all-business-class airlines
emerged, including Eos, MAXjet and
Silverjet, operating between the U.S.
(mostly New York/ Newark) and London;
and L’Avion, flying Newark-Paris. They’ve
been so successful they’ve raised new
capital and are adding more aircraft and
frequencies – and the new competition
has been driving other airlines’business-
class fares downward.

Sir Richard Branson’s Virgin Atlantic
Airways plans to begin all-premium-class
flights between the U.S. and continental
Europe in 2008. Meanwhile, media reports

If Business Class is beyond your budget,
another option is gaining acceptance: the
premium-economy section, a middle ground
between economy- and business-class.
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Adding Flights and Routes to Meet
Demands of a Growing Market



From departure to arrival, I'm ready to take on the world

Excellence in Reach You step off that plane, and business becomes your game. 
Are you ready? With one of the largest global networks and 728 connecting flights, 
we'll be the pillar that helps you achieve success in your business.
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It’s an extraordinary attention to detail 
that allows us to see to your every 
need, at every step of your journey. 
Experience this attentive service fl ying 
to any of 170 destinations in Europe. 
Visit lufthansa.com.

There’s no better way to fly.
SM

Personal attention that begins before check-in.

Individual care to see you through arrival.

An airline that always goes a little further.

All for this one moment.




