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Participators versus
Viewers



i hit

Realtime competitive intelligence

2.0 Percentage of Participation
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Gender Participation
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Predicting the Next
2.0 Winner
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2.0 Product Lifecycle
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 Key User Segments Appear
in Early Adoption Phase
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Finding 2.0 Early Adopters
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Visit us @ www.hitwise.com , or
Our blog @ www.ilovedata.com
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