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BusinessWeek  this week o�  cially unveils a Web 2.0 initiative 
that’s been in development over the past two years: Business 
Exchange, a powerful tool to keep tabs on business-related 
topics, from Apple   to YouTube  , from cloud computing  to 
retirement strategies , and beyond. 

From the BusinessWeek.com home page, click on Business 
Exchange to track or create your own topics of interest. You 
can read, save, and add articles and blog posts on a subject, 
not just from BusinessWeek but from any Web site. Comment 
on a particular piece of news or analysis, or even write your 
own headline and description. Your actions help determine 
what lands on the “front page” of each topic.

BusinessWeek’s first foray into social media and online 
information aggregation is launching with numerous user-
 created topics, including ones focusing on companies such 
as Starbucks   and Coca-Cola   ; executives such as JPMorgan 
Chase ’s Jamie Dimon ; and breaking news such as the bailout 
of Fannie Mae  and Freddie Mac  .

O� ering a smart human fi lter on the news, Business Exchange 
makes sense of the Web’s treasure trove of information.

Just as important as the mix of articles, blog posts, videos, 
white papers, and other resources you’ll fi nd in each topic is 
the perspective and input of the micro-communities that 
naturally form around them.

Find out what fellow users, such as BusinessWeek.com 
Editor- in-Chief John Byrne (whose profi le  you can see at right), 
are tracking, pondering, reading, and sharing. Participate in 
any topic you like or create your own and invite colleagues to 
chime in. You’ll get the most benefi t by registering (which is 
free). And you can pull in your LinkedIn profi le with a click.

Log on and join in. We welcome your feedback. ^
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BIO 
When you register 
for Business Ex-
change, you can fi ll 
in a brief biographi-
cal profi le and up-
load your photo. You 
can choose to make 
your profi le public or 
private.

RECENT ACTIVITY
Review articles, blog 
posts, or reference 
materials you’ve 
discovered or added 
to Exchange topics. 
Access all your activ-
ity, including topics 
and members of your 
network, by clicking 
on “Your Activity” in 
the gray left-hand 
navigation bar.

TOPICS
Gain quick access 
to your favorite 
topics, with a “Sug-
gest Topic” link to 
add a business-
 related topic of your 
choice to Business 
Exchange. Click on 
“Your Topics” in the 
gray left-hand navi-
gation bar to locate 
the topics you have 
participated in or 
just checked out.
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Our ambitious new knowledge network 
lets you explore a vast range of topics, 
share news, or add your own expertise

By Shirley Brady

 HOW TO USE
 OUR NEW
 BUSINESS 
 EXCHANGE
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IN DEPTH

NETWORK
Find everyone 
you’ve “book-
marked”—including 
BusinessWeek 
staffers, CEOs, 
bloggers, academ-
ics, analysts, and 
other Business 
Exchange users. In-
vite your friends and 
create a network 
with colleagues and 
other professionals 
in your fi eld.

MOST ACTIVE
Whenever users 
read, save, add, 
or comment on a 
story or blog post 
within a topic, those 
actions help move 
it to “Most Active,” 
or the front page of 
a topic.

NEWS 
This page displays 
continually updated 
stories on each 
topic from top news 
and media sources 
around the world. 
Members of Busi-
ness Exchange act 
as citizen editors, 
choosing or adding 
the news they fi nd 
most useful within 
each topic. 

BLOGS 
Business Exchange’s 
blog feeds turn up a 
wealth of responses 
to a topic, which 
registered users can 
enrich by posting 
links to blog posts 
we miss, or adding 
RSS feeds under 
“Suggest a Feed” 
from their favorite 
bloggers and sites.

ADD A COMMENT
Share your perspec-
tive on a topic with 
other members of 
the Business Ex-
change community 
by commenting on 
any individual item . 

REFERENCE 
Share your recom-
mended reference 
materials on a 
topic and check out 
materials added by 
other users in this 
resource center by 
and for our readers. 
This may include a 
defi nitive story on a 
topic, a Wikipedia 
entry, or another 
reference page on 
that topic.
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