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Integrate Your Marketing Efforts 
To Succeed in a Viral Age

YouTube, MySpace, the blogosphere and
mobile email/messaging have dramatically
changed where and how marketing messages are
consumed and budgets spent. To maximize their
investment, marketers need to integrate their
marketing efforts with these new social media
opportunities. When it comes to delivering and
communicating a message to the marketplace
many of the old rules still apply. But, today,
they’re operating in an entirely new environment:

• IIff yyoouu ddoonn’’tt ppoossiittiioonn yyoouurrsseellff,, yyoouurr ccoommppeettii--
ttoorrss wwiillll ddoo iitt ffoorr yyoouu.. Buzz surrounding paid
advertising, email, websites, blogs, podcasts, pub-
lic relations and placed editorials can all serve as a
threat to your brand and product positioning.

•• TThhee rriissiinngg ccoosstt aanndd pprroolliiffeerraattiioonn ooff mmeeddiiaa
mmeeaannss eevveerryy eelleemmeenntt hhaass ttoo wwoorrkk hhaarrddeerr.. By get-
ting the most from each media, by making each
media and message support the next, a strained
marketing budget goes farther. 

•• IInn aa gglloobbaall mmaarrkkeett,, yyoouurr bbrraanndd aanndd iimmaaggee aarree
ccoonnssttaannttllyy ccoommppeettiinngg ffoorr aatttteennttiioonn.. This has
intensified the need to articulate a brand clearly,
consistently and with frequency.

•• IInn aa vviirraall wwoorrlldd,, iitt’’ss nneevveerr bbeeeenn hhaarrddeerr ttoo ccoonn--
ttrrooll tthhee uussee ooff yyoouurr bbrraanndd.. With more than 70
million blogs and 100 million YouTube videos
viewed daily, managing what is said about your
company can be a daunting task. 

Follow 10 key steps to marketing integration.

11.. Inventory Your Current Marketing
Placements/Brand Media Messages. 

22. Find Out What People Are Saying 
About You Online.

33. Review Search Terms Being Used to 
Find Your Website.

44.. Develop Unique, Unifying Themes/Messages. 
55.. Identify New & Existing Resources/Media 

to Deliver These Messages. 
66.. Develop a Plan that Best Targets and 

Appeals to Your Market.
77.. Budget & Implement the Plan with 

Quantifiable Goals.
88.. Collect Data, Analyze & Adjust as 

Performance Demands.
99.. Test New Media Outlets, Including Social 

Sites.
1100.. Get Help. Research Integrated Online Firms.

Oneupweb has been an innovator in online marketing for more than a decade, creating integrated online marketing
plans that include natural search engine optimization, paid search marketing, podcast production, social media mar-
keting, online market research and analytics. An award–winning firm, Oneupweb was named a 2006 Michigan Top 50

Company to Watch and is the only three–time winner of the prestigious ClickZ Best Search Engine Marketing Vendor Award. For more information on
Oneupweb, email info@Oneupweb.com, phone 231.256.9811 or visit Oneupweb.com.

To read the full report, go to
www.expert-insights.com/oneupweb.asp

Proven RFID System Prevents Costly
Data and IT Asset Loss 

Theft and loss of computer equipment and
sensitive corporate and customer data is increas-
ing at alarming rates—with devastating conse-
quences. Beyond the cost of replacing lost or
stolen equipment, companies face the stagger-
ing financial losses associated with loss or theft
of proprietary data, averaging $356,000 per
incident (2005 Computer Security Institute/FBI
Annual Computer Crime and Security Survey).
With legislation and regulations, such as
Sarbanes-Oxley and HIPAA, and compliance
requirements of state privacy laws, companies
must show due diligence by taking proactive
steps to prevent “foreseeable” types of incidents. 

Until recently, companies have had very few

options to monitor the location of their data
tapes and IT assets. However, new advances in
RFID-based (Radio Frequency Identification)
wireless solutions provide companies with real-
time tracking and monitoring to prevent loss of
Datacenter and IT assets. This new technology
offers tracking and monitoring with RFID tags
that integrate with existing systems to provide
instant alarms and notification when unautho-
rized access or removal occurs. 

This RFID-based technology now offers a
hybrid combination of multi-directional dual-
active and passive tags, in conjunction with
legacy software, to identify every specific laptop,
data tape, or IT asset by attaching RFID tags to

each unit. If unauthorized movement occurs,
the tags automatically activate and transmit a
wireless message to a small, unobtrusive receiv-
er connected to an existing security system, alert-
ing personnel to take prompt action and ensure
proper “chain of custody” tracking and account-
ability. RFID systems can also monitor stored
inventory, personnel, and off-site facilities to
give greater visibility into organizational activity.

With these recent advancements in dual-
active RFID-enabled asset tags, industry expec-
tations have been raised for securing, monitor-
ing, and tracking Datacenter and IT assets from
loss or theft. With the implementation of these
systems, companies can, for the first time ever,
significantly reduce the costly and brand-dam-
aging effects from theft or loss of their valuable
data and IT assets.

Media Recovery specializes in Datacenter products and services and, along with the MRI family of companies, provides services to
two-thirds of the Fortune 100 and over half of the Fortune 1000. Axcess International Inc. provides RFID solutions for enterprise
asset management, physical security and productivity, and supply chain efficiencies. Media Recovery, in collaboration with Axcess
International Inc., delivers DatacenterTrak™, an asset and facility management program that allows organizations to automatical-
ly identify, track, monitor, and protect enterprise assets. Contact Jim Ferguson at 800-688-2414 or jferguson@mediarecovery.com

To read the full report, go to
www.expert-insights.com/mediarecovery.asp
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Why IT people are still spending 60%
of their time fixing broken software

Virtualization offers a vision of more efficient,
consolidated IT infrastructures built on stan-
dardized parts that can be easily managed.
Historically proven to fuel major economic
advancements, standardization has finally
arrived in the form of virtualization at the oper-
ating system (OS) and server levels in enterpris-
es worldwide.  

So why does a typical IT staff-member contin-
ue to spend 60% of his/her time fixing prob-
lems?  Because software applications are still
anything but standard.  

Applications are the next frontier in the “vir-
tualized” world. They start creating dependen-
cies on their underlying environments the sec-

ond they are installed and, once rooted, are
nearly impossible to transplant without change
or damage.  

WWhhaatt iiff aapppplliiccaattiioonnss ccoouulldd bbee ttuurrnneedd iinnttoo
ssttaannddaarrddiizzeedd oobbjjeeccttss eevveenn aass ccuussttoomm sseettttiinnggss
aanndd uunniiqquuee cchhaarraacctteerriissttiiccss aarree pprreesseerrvveedd??
Encapsulating an application into a standalone
object that can be migrated and deployed across
servers within an enterprise is called application
virtualization. 

At one end of the spectrum, application virtu-
alization is useful for everyday management
needs like migration and updates.  At the other
end of the spectrum, the technology enables a
completely virtualized environment where

application capsules now have the freedom 
to be moved and managed across a consolidated
server structure (whether physical or virtual)
without reconfiguration.  And, because applica-
tions are encapsulated at the outset in a known-
good state, human error is virtually eliminated
from the day-to-day IT processes.  So, IT staffers
can stop spending so much time fixing prob-
lems and start pursuing more strategic projects.  

By using application virtualization, businesses
around the world are reporting less downtime,
better performance, better service and impres-
sive cost-savings. It’s a new virtual reality worth
exploring.

Trigence’s new approach to enterprise IT management encapsulates and liberates applications from underlying OS and server-
level dependencies.  This simplifies common tasks like migration and re-configuration, harnesses heterogeneous applications,
and brings them together into a structured, standardized environment for dramatically improved manageability.  Organizations

in the financial services, government and technology sectors use Trigence solutions to significantly reduce the cost and complexity of IT management
across the enterprise.  For more information, please visit www.trigence.com or call Janet Strackhouse at 1-866-444-6670.

To read the full report, go to
www.expert-insights.com/trigence.asp

Produce That Email or Go To Jail

Staying on the right side of the law these days
can easily boil down to plucking a single mes-
sage from the corporate email haystack. To
make this task even harder, the size of the
haystack keeps growing. Today the average cor-
porate email user adds 10MB daily, growing to
15MB daily in 2008. 

A single employee can easily send and receive
a hundred emails a day with over 50% business
critical. The sheer quantity of emails has grown
250 percent over the past five years and is
expected to double every three years in the
future. Large image content or video attach-
ments can reach several megabytes. 

Emails are legal business records. Producing

the desired archived email reliably and securely
enables companies to meet legal and self-
imposed requirements for retention and man-
agement. 

AAnn eemmaaiill aarrcchhiivviinngg ssoolluuttiioonn mmuusstt aaddddrreessss 
tthhee iissssuueess ooff::

•• AAffffoorrddaabbiilliittyy aanndd ggrroowwtthh

•• RReelliiaabbllee lloonngg--tteerrmm uunnaalltteerraabbllee ssttoorraaggee wwiitthh 

sseeaarrcchh,, rreettrriieevvee aanndd rreessttoorree ffuunnccttiioonnaalliittyy

•• NNoo aaddddiittiioonnaall bbuurrddeenn oonn iinnddiivviidduuaall uusseerrss

•• SSeeccuurriittyy aanndd iinntteeggrriittyy

Requiring individual users to backup and
archive their emails leads to inconsistency,

decreased productivity, and perhaps a failure to
produce an archived email to comply with reg-
ulatory requirements. A corporate global solu-
tion satisfies all issues.

Email archiving is not a do-it-yourself project.
An email archiving appliance which seamlessly
plugs into your email server will manage your
electronic business records with the same scruti-
ny as paper records, archiving to an unalterable
medium, collecting meta data such as sender,
receiver, time, date, etc., and providing the abil-
ity to journal, search, and set life cycle and secu-
rity policies. 

At an average cost of $20,000 per year for
email servers, archiving may reduce the number
of servers required, saving money while provid-
ing compliance to regulatory and self-imposed
requirements.

Insight written by Brent Bowlby, CEO IntraDyn, Inc. 

IntraDyn is a premier data protection appliance manufacturer delivering email archive and data protection solutions.
www.intradyn.com. For more information contact Brent Bowlby, CEO, 651 • 203 • 4300 
or email emailarchive@intradyn.com

To read the full report, go to
www.expert-insights.com/intradyn.asp
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Safeguarding Documents, Photos and
Music with Disaster Recovery Solutions

Computers have become a huge part of our
lives. We use them at work for our important
documents, while at home we store music, irre-
placeable digital photos and video of our loved
ones and more … all of which can be lost forev-
er should the computer’s hard drive fail!

The most common means of preserving this
valuable data is by backing up files.  However,
data backup is only half the battle. Should a
hard disk fail, it is the “restore” function that
determines if the data actually can be recovered.
This is where data backup and disaster recovery
solutions become “data insurance” for computers.

Although data backup seems like a daunting
task, easy-to-use software and solutions are

available for both Windows and Apple operat-
ing systems. 

Users would do well to look for solutions that
can be scheduled to “automatically” backup a
computer, especially those that copy everything
on the hard drive. This backup should include
the operating system and all applications, as
well as the data. By creating an “identical twin”
of a system drive, the restore process becomes
relatively painless, even for a novice user. The
ideal backup solution should make the external
backup drive a “bootable” drive, which allows
the computer to start up from it should the
internal drive fail. 

The bottom line? To avoid the misery of expe-
riencing a computer hard drive “crash,” and all
of the heartache that comes with it, users should
find a backup solution, use it, and rest easy
knowing that they have invested in “data insur-
ance” for their valuable, irreplaceable files.

CMS Products develops award-winning BounceBack™ data backup and disaster recovery software and manufactures the
ABSplus line of data backup and disaster recovery, data security, and data storage solutions for notebook and desktop com-
puters. Other products include "copy2go" content management software, data transfer kits, notebook hard drive upgrades
and high capacity hard drives. Portable computer backup solutions range from 40 to 250GB of capacity, while desktop sys-
tems range from 80GB to 5TB of capacity. Visit www.cmsproducts.com or contact Gary Streuter, VP Marketing at 714-424-5520.

To read the full report, go to
www.expert-insights.com/cms.asp

Confused About Network Access
Control? Don’t Be.

How do you secure a globally dispersed net-
work without disrupting user productivity or
diminishing business continuity, especially with
the increasing number of mobile and unmanaged
contractor devices? Gaining control over today’s
robust networks may seem overwhelming, but
there are new tools that can take on the ever-
increasing complexity and stop potential threats.

Network Access Control (NAC) is being
embraced by IT professionals and industry ana-
lysts as “must have” technology for securing IT
infrastructure. A properly deployed and config-
ured NAC solution detects and interrogates
every device connecting to the network, auto-
matically brings them into compliance if policy

violations are detected, and continually monitors
endpoints throughout their connection ensuring
devices remain compliant. Integrating identity-
based information with device inspection ensures
that only users with compliant devices are grant-
ed access to network resources specific to their
job function, but provides a virtual, dynamically-
segmented network with role-based access con-
trol for corporate users and network guests. 

Confused? Don’t be. There are intuitive NAC
solutions available that allow easy initial deploy-
ment with the necessary tools to allow creation
of powerful policy enforcement needed to exact-
ly match the security requirements of any organ-
ization.  As you consider NAC alternatives, ask

yourself (and the vendor) these questions:
1. Will the NAC deployment be straightfor-

ward and scalable to meet your local or global
network demands?

2. Will the system detect and thoroughly
inspect every device connecting to your net-
work without an agent/client and without prior
knowledge of the endpoint?

3. Will the NAC solution provide ability to
define highly granular policies to address specif-
ic needs of your network?

4. Will the NAC system enforce policies
beyond the yes/no binary response actions with-
out disrupting productivity?

These simple considerations will eliminate
confusion and ensure that your NAC deploy-
ment achieves its security objectives without
disrupting your network.

ForeScout's clientless network access control (NAC) solutions enable customers to gain complete control over network security
without disrupting end-user productivity. Its flagship product, CounterACT, combines NAC and signature-less intrusion prevention
in a single network appliance that interrogates and controls access of every device and seamlessly integrates with any IT infra-
structure.  Fortune 1000 corporations and public agencies have deployed ForeScout appliances globally to control network access,
defend against hackers and malware, and ensure business continuity. Visit www.forescout.com or call 866.377.8771 (US toll-free).

To read the full report, go to
www.expert-insights.com/forescout.asp
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