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f there ever was a place for island lovers, the Commonwealth
of The Bahamas must be it. At the leisurely rate of an island

per day, it would take almost two years to visit this country that stretch-
es five hundred miles into the Atlantic from a point only 50 miles off
the coast of Florida. Of The Bahamas’ seven hundred islands and keys,
most of the country’s population lives on New Providence – site of the
capital city, Nassau – and Grand Bahama, home to the hemisphere’s
largest free trade zone.

The English-speaking population of 300 thousand enjoy a literacy
rate of 95 per cent, one of the highest per capita incomes in the region
and a 275 year-old parliamentary democracy that has brought ongo-
ing social and political stability right through the country’s independence
in 1973. Bahamian Prime Minister Perry Christie, elected in 2002,
inherited a robust economy based mainly on tourism and financial ser-
vices, and is riding the troubled waters of the global market by bettering
the country’s already superb investment opportunities, especially in the
development of hotel and resort facilities. 

“We are seeing a very strong investor interest, particularly in the leisure
sector,” says Julian Francis, governor of the Central Bank of The
Bahamas. This investor interest is underpinned by a stable inflation, a
Moody’s A3 rating for credit worthiness, and the listing of The Bahamas
as a credit rating “top performer” in institutional investor publications.
Francis emphasizes the bank’s historic non-partisan commitment to
responsible fiscal policies, and the tightened legislation passed in 2000
that ended with shell companies and what he calls “the fast money float-
ing on the surface.” This year is expected to be another growth year for
the island economy, with a marked recovery of tourism after last year’s
hurricanes, and large ongoing investments in leisure resorts on sever-
al less-developed Bahamian islands sailing ahead under the auspices of
the Hotels Encouragement Act. 

The development concessions set down by the act – which include
20-year exemptions on property taxes and duty-free importation of con-
struction equipment for project development – are like a magnet for
new resort development. The administration is currently focusing on
a dozen pristine locations for eco-tourism development among the spec-
tacular Family Islands, and upgrading vital infrastructure such as roads,
water and power supplies, telecom facilities, docks and airports.

Almost four million visitors come to The Bahamas every year, 80 per
cent of them from nearby Miami, looking for that colonial-style island
experience. In the capital Nassau, the British Colonial Hilton hotel is

a traditional destination, with its private beach resort and spa within
walking distance of shopping areas and restaurants. Business and leisure
are both treasured in a hotel that brings the two together in a unique-
ly relaxing fashion like only The Bahamas can offer. Director of sales
and marketing, Opal Gibson says: “Our rooms are very elegant. They
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are distinctive, with their own private beach at the back of the hotel.
When our guests pull up to the front, they have no idea that there is
a beautiful resort at the back. There is a distinctive uniqueness you can-
not get anywhere else on the island.”

The Islands Go Wireless
In the midst of the ongoing development of various Bahamian islands,
the Minister of Works and Utilities, Bradley Roberts has no lack of pro-
jects underway to improve the islands’ infrastructure. Millions of U.S.
dollars are earmarked for the upgrading of roads, bridges, power gen-
erators and transmission lines. But the ministry’s star program is the
amendment of the current water legislation in order to provide qual-

ity potable water to all Bahamian communities,
especially on critical islands like New Providence,
where water has to be shipped in from the near-
by island of Andros. 

“It would be cheaper to produce the water here
than transport it from Andros,” says Roberts, in
reference to the projected plant for New Provi-

dence to provide five million gallons of water a day.
In the telecoms sector, international call rates have been drastical-

ly reduced to make the islands’ main operator more competitive in an
ongoing privatization process. Michael J. Symonette, president and CEO
of the Bahamas Telecommunications Company (BaTelCo/BTC),
explains: “In 1998, we started the process of privatization. In 1999, the
company was downsized by 50 per cent and we engaged consultants to
assist in the exercise, which extended until 2003. During this time, the
market took a downturn and the government, finding the proposals
received not to their liking, decided to put the process on hold and wait
for an upturn.”

Today, BTC’s main directive is in becoming more customer-focused
and market driven, always a challenge for a monopoly company head-
ing towards the free market. Wireless services have become the com-
pany’s strongest asset, outstripping wire line revenues by an entire order
of magnitude, making BTC a tastier investment target. “If we had put
only the wireless division on sale during the first privatization, we would
have had more potential investor response,”says Symonette. “Now we
believe wireless is going to replace wire lines completely, and the prof-
its generated will continue to grow. So I can see wireless being extreme-
ly attractive in the future.”

Privatization issues aside, BTC plays a vital role in the administra-
tion’s goal of spreading foreign investment among lesser-developed
islands with better growth potential. “What we are planning is to have
the entire Bahamas connected with undersea cable so that wherever the
investor goes, we can assure a reliable telecoms infrastructure is in place.”

Undersea cabling and wireless networks not only provide reliable con-
nections and broadband services, but also prove much more resilient
to wind damage, a factor of particular relevance for islands located in
the warm, hurricane-prone waters of the Gulf Stream. Many isolated
Bahamian communities stand to benefit from this bridge over the dig-
ital divide. 

As Symonette puts it: “Cabling the islands will allow for social devel-
opment and universal Internet access for distance learning, for exam-
ple.” This objective falls in line with the Universal Service Offering
(USO), an official policy to provide telephone and Internet to com-
munities of ten or more households, which BTC is currently mandat-
ed to implement. “The USO is a very uneconomic one,” admits Symon-
ette, “but it has to be done.” Once the market is
open, he hopes to see the cost of reaching far-flung
communities shared between all service providers
in the arena.

Powering Up For Growth
Another key entity in the ongoing development
of the country is the Bahamas Electricity Corporation (BEC), the pub-
lic company in charge of providing power to the islands. “Power infra-
structure means generation as well as transmission and distribution,”
says BEC general manager Kevin Basden, adding: “We constantly sur-
vey the market to keep up with current technology.”

Recent updates include the adoption of proactive maintenance pro-
grams and the use of more efficient gas turbines to reduce emissions.
In addition, BEC has been using the exhaust of two turbines to drive
a third, generating an additional 20 MegaWatts of power from the same
amount of fuel, which reduces costs. 

Staff training is seen as crucial to BEC’s modernization program, with
staff attending seminars and courses on a regular basis. Basden says: “We
have a supervision control to make sure our service meets customers’
needs.” Environmental awareness is also important,  and BEC is keen
to keep “sustainable and cost effective.” 

While Basden sees no reason to privatize a company like BEC, which
manages to keep competitive as a public enterprise, he is firm in not-
ing that the corporation does not consider itself a monopoly but rather
a service provider to make other entities more competitive. “At the end
of the day, BEC is not only about the production of electricty but also
about remaining competitive as a major stakeholder in this country.
What we do affects every entity on these islands, every hotel and resort
that needs us to compete against the rest of the world,” says Basden.
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distribution networks
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Making the 
Global Connection.

In a single century, telecommunications services in The Bahamas

have advanced the country from the humble beginnings of islands in

paradise to an internationally recognized and world class tourism

destination and offshore financial jurisdiction.

Since its inception, The Bahamas Telecommunications Company

(BTC) has invested in the infrastructure required to move the

nation forward. BTC remains committed to its goal of responding

to increased consumer demand for the new telecommunications

services by developing the capability of its network and by

providing innovative products and services to The Bahamas and its

global community.

BAHAMAS TELECOMMUNICATIONS COMPANY LIMITED

John F. Kennedy Drive • P.O.Box N-3048 • Nassau, Bahamas
Tel: (242) 302.7827 • www.btcbahamas.com
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